#healthyminds 2014 Challenge

Rules and Submission Instructions

General (for all categories)

1. Deadline for entry is June 1, 2014
2. Message must be powerful, positive, concise and clearly communicated.
3. Does not use any swearing, homophobic, racist, sexist or otherwise inappropriate language.

4. Language, graphics and content are not to be oppressive or marginalizing in their impact upon audiences.

5. No school or students names to appear in submission

6. Digital entries and/or  hard copy must be submitted to Christy Peterson, Mental Health Lead, New Street Education Centre, Burlington (petersonc@hdsb.ca)

7. Submission form must accompany all entries.

Additional Rules

1. Posters and/or slogans are to be mailed to Christy Peterson

2. High resolution electronic version submitted
3. PSA’s must be 90 seconds or less

4. Videos must be in AVI or WMV format

5. Audio only entries must be in MP3

6. Only royalty-free music may be used in submissions to avoid copyright issues.

Who can Submit an Entry?

Any Halton District School Board student(s) in grades 6 to 12.  A submission may be made by an individual, a club, group, or class.

How to submit an entry?

Submissions are to be made to Christy Peterson, Mental Health Lead, Halton District School Board (petersonc@hdsb.ca).  Entries must be submitted by June 1, 2014 in order to be considered for judgment.  Entries must include name(s) of students involved and teacher contact.

#healthyminds 2014 Challenge

The Halton District School Board recognizes the profound importance of the development of positive mental health for our students, staff and school communities.  The #healthyminds 2014 Campaign challenges students to create a message that promotes and shares a message of positive mental health for all.  Halton students in grades 6 to 12 are challenged to develop creative arts-based public service messages that communicate the theme of healthy minds and its relationships to school success.  We encourage that this challenge be integrated with curriculum to engage students and promote student voice.  Consideration should be given to connections with subject areas such as communication technology, the arts, health and physical education curriculum, media literacy etc.  

To assist in generating ideas and developing a submission for this campaign information may be gathered from the Halton District School Board Mental Health Strategy or questions can be directed to Christy Peterson, Mental Health Lead, petersonc@hdsb.org

Entries may communicate messages including….

· Self-care

· Wellness matters

· Respect for oneself and respect for one another

· Compassion for others

· Mental health promotion 

· Promoting help-seeking behaviours

· Messages that increase awareness of positive mental health and mental health promotion

Winning Categories will include:

· Best poster

· Best public service announcement (PSA)

· Best Branding/Slogan

Secondary and elementary student submissions will be judged separately.  Winning entries will be part of the ongoing mental health strategy in Halton, and will be displayed publicly across the Halton District School Board.  All entries will be considered for use in messaging from the #healthyminds Campaign and will be displayed publicly.  Prize money will be awarded to the winning team(s) or individual’s school to further mental health promotion activities.  Grand prize $1000.00. 
